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Week 3 Discussion 1: Benefits and Liabilities of Survey Methods
Structured surveys can utilize various data collection methods such as face-to-face interviews, telephone interviews, internet interviews, and mail surveys. Face-to-face interviews are highly efficient due to the ability to perceive non-verbal cues from the respondents (Rowley, 2012). Furthermore, they facilitate building a rapport between the researcher and respondent which allows the latter to provide more legitimate responses (Aaker et al, 2015). Additionally, the interviews can be conducted for longer durations. However, they can be time-consuming and inconvenient since arrangements have to be made for the interviewer to meet the respondents (Aaker et al, 2015). These arrangements may also make face-to-face interviews more costly. Also, the interviewer needs some form of training (Aaker et al, 2015). On the other hand, telephone interviews save time since they do not require a meeting with the respondents. Similarly, they are more convenient since they can be conducted at any place and during evening hours. Moreover, repeat callbacks can be made at low costs (Aaker et al, 2015). However, non-verbal cues cannot be perceived through telephone interviews. Additionally, some respondents may not have phones, and some may also not be comfortable with having long phone calls (Aaker et al, 2015).
Internet interviews often require the use of social media sites or websites where the interview questions can be posted. As such, they are cost-effective since only an internet connection is needed. Similarly, they are time-saving because the interviewer and the respondent do not have to meet. They are also more convenient for the respondent who can access the website at any time (Aaker et al, 2015). However, internet interviews require secure connections for both the interviewer and the respondents (Rowley, 2012). Additionally, video interviews require high-quality equipment for quality data collection. Mail surveys, on the other hand, can be conducted with limited human resources, and are also cost-effective in general (Aaker et al, 2015). Moreover, the respondent has more time to provide in-depth responses and is allowed to respond at the time of their convenience (Aaker et al, 2015). Nonetheless, the respondents have to be competent in reading and writing (Aaker et al, 2015). Furthermore, functional mailing addresses are required. Also, the interviewer is not involved in the data collection process and therefore has limited control over the quality of data (Aaker et al, 2015).
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